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PACKAGING 
DESIGN:

Your Primary 
Communication 

Vehicle

History and Purpose

tŀŎƪŀƎƛƴƎΩǎ tƻǿŜǊ

¢ƻŘŀȅΩǎ tŀŎƪŀƎƛƴƎ 9ƴǾƛǊƻƴƳŜƴǘ



tŀŎƪŀƎƛƴƎΩǎ 
Functional 

Purpose:

To portion 

identify and

protect the product



tŀŎƪŀƎƛƴƎΩǎ BRANDPower:

Your package IS your brand.

1906

1946 1898



JOB 
DESCRIPTION

Packaging for
Marketing

1. Communicate the brand personality 
and product benefits

2. Be noticed

3. Inspire purchase



tŀŎƪŀƎƛƴƎΩǎ 
Marketing

Power:

Billboard

Salesman

Educator

Loyalty inducer

Lifestyle partner



PACKAGING TODAY?So, what about



Good Packaging is Everywhere.



Consumer 
Attention 
Span is 
Shorter.



One package: Two selling venues.



A plethora of Claims. New!



Where is your package going?



Where is your package going?



PACKAGING TODAY?

Saturated, competitive Marketplace

Distracted Consumer

Shelf AND Online Selling Environments

Multiple Claims and niche benefits

Sustainability versus convenience

New!



HOW do you win?



HOW do you start?



HOW do you stand out?










































































